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Phone Ahead to Order

609-884-3064
e Loter House

FISHERMAN’S WHARF in CAPE MAY
www.thelobsterhouse.com

FRIDAY, JUNE 22ND

thru SUNDAY, JUNE 24TH

FRIDAY, JUNE 22ND

thru SATURDAY, JUNE 23RD

BROILED OR FRIED 
STUFFED SHRIMP
WITH CRABMEAT
served with baked potato 
or french fries & coleslaw

$12.95

®

FRESH NORWEGIAN
SALMON FILLET

(Farm Raised)
$9.50 LB.

SHRIMP CHOWDER
$5.95 PINT

OYSTERS 
ROCKEFELLER

$7.95

Millennials mixed on living in Cape May

conducive for starting a 
life here.”

As a full-time resident, 
Post does not fi nd a wide 
variety of entertainment 
for herself. Every millen-
nial has different interests, 
and depending on their 
chosen career path, it can 
be hard to fi nd a full-time 
job in their chosen career. 

It’s not that millennials 
do not want to own their 
own businesses, but they 
lack the capital to do so. 

Some Millennials
defy pigeon-holing

However, a lack of capi-
tal does not stop all mil-
lennials. 

Anyone who calls millen-
nials lazy and entitled has 
not met 28-year-old Jesse 
Lambert. The fourth-gen-
eration local, along with his 
wife, Leigha, owns Coffee 
Tyme on the beach and a 
new location, Coffee Tyme 
on the Washington Street 
Mall.

“I grew up in Cape May 
and the only time I left 
was to go to college,” Jesse 
Lambert said. “As soon as 
I was done with college, 
I knew I wanted to come 
back here. Cape May is 
where the heart is, I’ve 
always been drawn to it. I 
knew I wanted to spend the 
rest of my life here.”

Before the Lamberts 
opened their coffee shops, 
they worked a variety of 
jobs in town. 

“The Cape May hustle 
is juggling multiple jobs 
at the same time,” Jesse 
Lambert said. “We would 
work two to three jobs each 
to save up for rent and 
traveling. I worked at Sun-
set Beach Gifts and taught 
surfi ng lessons.”

When the Lamberts saw 
that Coffee Tyme was up 
for sale by the previous 
owners, they worked there 
for a year to make sure they 
wanted to buy the business.

“For a young couple like 
us, we were able to get a 
loan from Sturdy Savings 
Bank through the Small 
Business Administration,” 
Jesse Lambert said.

The 2008 stock market 
crash continues to plague 
millennials 10 years later.

“I’ve heard that the mort-
gage standards are very 
strict because of 2008,” 
Jesse Lambert said. “It’s a 
shame because we would 
like to be able to buy a 
house, but it’s tough with 
student and business loans. 
It will be a while for us.”

Slowly the demographic 
of visitors and locals in 
Cape May is changing. 
More millennials are be-
ing drawn to Cape May for 
a quieter lifestyle, a more 
active weekend trip or sum-
mer vacation.

The Lamberts have seen 
increasing numbers of 
younger people stopping 
by Coffee Tyme. 

“It’s exciting to see 
younger people coming 
in and not just with their 
families,” Jesse Lambert 
said. “Friends of mine will 
come down here. Even 
people who have come as a 
child and fallen in love with 
Cape May are coming back 
as adults with their kids.”

The Lamberts opened 
their latest shop on the 
Washington Street Mall in 
early 2018.

“It was easier 30 years 
ago to have a house and a 
business,” Jesse Lambert 
said. “We are blessed to 
have two coffee shops.”

Cape May’s millennial 
appeal is evident through 
the activities available in 
town. Cape May has always 
been an outdoor-friendly 

destination for bicycle rid-
ers and beachgoers. 

“There has been a push 
for more active events like 
bike tours around the is-
land, the Escape the Cape 
Triathlon and the Cape 
May Running Co.’s races,” 
Jesse Lambert said. “Cape 
May Running Co. is doing 
an amazing job and that is 
perfect for millennials.”

Liza Crawford, 26, start-
ed visiting Cape May in 
the summer with her fam-
ily to see her grandpar-
ents. Crawford came to 
Cape May every summer 
through college, still visit-
ing after she graduated 
from Penn State. 

“I worked as a nanny 
outside of Philly,” Craw-
ford said. “I was already 
working weekends at Cape 
May Running Co., so when 
it was time to leave this 
past October, it was easy 
to come back here.” 

Crawford moved in to her 
family’s home so she could 
continue to work for Cape 
May Running Co. (CMRC). 

“I do both retail sales 
and design at CMRC,” 
Crawford said. “I also will 
be teaching sailing at the 
yacht club this summer. 
I work two jobs at a time 
and I also dog sit and do 
freelance design.” 

Crawford started the 
Mile Zero Project, a free 
fi tness group that meets at 
the Cove Beach at 6:23 a.m. 
on Wednesday mornings. 

“It is based on the free 
fitness group run in 49 
cities around the world,” 
Crawford said. “It’s a group 
of people who like to work 
out and anybody can come, 
no matter what your ability. 
It creates a community in 
its own.”

Variety of attractions
appeals to millennials

When asked if Cape May 
appeals to the millennial 
age group, the bar and 
music scene as well as the 
outside activities are men-
tioned. The Lamberts have 
never sought after night-
life, but fi nd that there are 
options for those who enjoy 
outdoor activities. 

“Cape May is heaven 
for millennials who like 
outdoor activities,” Jesse 
Lambert said. “We like to 
bike around the island, go 
surfing and even skate-
boarding. One day we hiked 
from the canal to Reeds 
Beach, which took all day. 
We’ve always wanted to try 
paddle boarding around the 
island.”

Jesse Lambert noted that 
a small town such as Cape 
May could not even support 
a movie theater. 

“We had the theater for 
a long time, but Cape May 
just doesn’t have the year-
round economy that it used 

to,” Jesse Lambert said. 
“It’s working to get back to 
where it used to be.”

There are always live 
music events offered in 
town, from Convention Hall 
to open mic nights at vari-
ous bars. 

“The music is not mar-
keted at millennials, it’s 
marketed for baby boom-
ers,” Post said. “I like go-
ing to the Rusty Nail, but 
every time I go to hang out 
there, the age group is like 
my parents age. The bands 
they bring in play that kind 
of music. The marketing is 
a miss for what you’re actu-
ally getting.”

Cape May attracts a dif-
ferent scene from the other 
shore towns, because every 
activity in town offers a 
whole experience.

“There isn’t a lot to do 
in the other shore towns, 
other than going to the 
beach and bars, but Cape 
May has so many activi-
ties,” Crawford said. “We 
are more hipster and that 
draws people in because 
there are so many young 
business owners.”

Visitors aren’t limited to 
spending their day on the 
beach or shopping, but can 
fi nd different yoga studios 
and other opportunities.

“Cape May is an entire 
experience,” Crawford 
said. “You can go to Beach 
Plum Farm for entertain-
ment. There are other win-
eries in West Cape May, 
farms to visit and so many 
experiences to be had.”

Millennials who live in 
Cape May find that the 
drawback to life here is 
how the town almost comes 
to a standstill in the winter. 
As evidenced by this past 
winter, that is changing 
as more stores and restau-
rants are staying open or 
having weekend hours.

“If you work hard enough 
during the summer, you 
can make it work in the 
winter,” Crawford said. “I 
am happier living here. I 
have lived in the suburbs 
before but I love this close-
knit, small town.”

Cape May holds a pow-
er over those who grew 
up here, and 28-year-old 
Kelsey Medvecky is no 
exception. 

“I grew up in Cape May 
and left to go to college at 
the College of New Jersey,” 
Medvecky said. 

She met her future hus-
band, Tom Medvecky, 
when she was at TCNJ. 
After school, they moved 
to Plainsboro to be closer 
to each other and for work 
opportunities.

“I grew up in Piscataway 
and started dating Kelsey 
in college,” Tom Medvecky 
said. “We would come down 
here on the weekends in the 
summer. We knew without 
really knowing that Cape 
May was where we would 
end up.”

The Medveckys moved 
to Cape May and both work 
as lifeguards. He teaches 
sixth grade at Cape May 
City Elementary School, 
while Kelsey works as an 
occupational therapist at 
multiple schools in the 
area. 

“Winter is the same ev-
erywhere you go because 
it’s cold and it gets dark 
early,” Tom Medvecky 
said. “Summers are just 
better by the beach and 
Cape May is the place to 
be. It’s home for Kelsey 
and felt like home for me. 
Coming here worked out 
nicely for us.”

Tom Medvecky takes 
his coffee and dog to the 
beach every morning be-
fore school. In the summer, 
he works as a full-time 
lifeguard. 

“Tom has the Cape May 
life,” Kelsey Medvecky 
said. “I do lifeguarding 
here and there, when the 
college students go home. 
In the summer, I work 
in various occupational 
therapy jobs. Even if you’re 

a teacher, you need some-
thing to do in the summer. 
Living here, it’s like why 
not work on the beach.”

The Medveckys enjoy 
going on walks at Higbee 
Beach with their dog, Iris.

“We also have a great 
restaurant and bar scene,” 
Kelsey Medvecky said. 
“You defi nitely cannot beat 
the food. We’ve traveled all 
over and we defi nitely have 
the best restaurants.”

She said she has found 
that more is happening in 
Cape May than ever before.

“Cape May is a hotspot 
with the music scene, open 
mic nights, bachelorette 
parties,” Kelsey Medvecky 
said. “There are also so 
many breweries, distill-
eries and wineries.”

The only difference be-
tween Cape May and other 
towns is the proximity to 
typical shopping.

“When we lived in the 
Princeton area, I had fi ve 
different grocery stores 
within 10 miles,” Kelsey 
Medvecky said. “People 
visit Cape May and are 
surprised the closest mall 
is 45 minutes away.”

The Medveckys do simi-
lar activities to their friends 
who live in other places, 
like going to the movie 
theaters and out to dinner, 
or eating with friends.

“More things stay open 
in winter now,” Tom Med-
vecky said. “We have a 
closer group of friends.”

The Medveckys believe 
Cape May will appeal to 
millennials because it is 
a slower pace and signifi -
cantly less time sitting in 
traffic. And visitors and 
locals alike can see the sun 
set over the beach at the 
end of the day.

“I think Cape May will 
appeal to millennials with 
the development of the 
bar and drinking scene,” 
Kelsey Medvecky said. 
“It’s a big draw for the 
younger people and the 
young professional group. 
More development brings 
more jobs that aren’t just 
seasonal.”

Tom Medvecky said he 
would take living at the 
beach over a Trader Joe’s 
any day. 

Working one job
doesn’t pay bills

As for me, the writer of 
this article, I too am a mil-
lennial. I am 24 years old 
and work a full-time job 
and work as a freelance 
journalist. I have lived in 
Cape May full time for over 
a year and have found that 
few people work just one 
job. Most work at least two 
jobs to afford living in a 
beach resort town.

For the entirety of my 
life, I have spent at least 
two weeks a summer in 
Cape May. During my col-
lege years, I interned and 
worked at local businesses. 
All it took was a small taste 
of living in Cape May for 
me to form my plans to 
move here after gradua-
tion. 

Once I moved to Cape 
May, I realized just how 
diffi cult it is to afford rent 
by myself. I lived with my 
parents for a few months 
before moving into a place 
with roommates. After nine 
months with roommates, 
I found a place to live on 
my own. I still fi nd it very 
diffi cult to afford life here. 
Without the support of my 
parents, I would not be able 
to afford to live here on my 
income. 

Affording rent and bills 
in a tourist town means the 
cost of living is higher and, 
like Post said, it makes it 
very diffi cult to save up for 
a down payment on a house. 
I have never ordered avo-
cado toast in my life, yet I 
am so far away from being 
able to own a home.

I agree with the Lam-
berts and Medveckys that 
a life at the beach has so 
much to offer in terms 
of outdoor activities. My 
perfect outdoor activity is 
reading on the beach. 

If you’re a millennial who 
does not like to drink, your 
available activities become 
more limited. I also agree 
with Post that the music 
is geared toward the baby 
boomer generation. I have 
yet to find an advertised 
music event in town that I 
want to attend. 

The future of tourism in 
Cape May lies in the hands 
of millennials. They make 
up a huge portion of the 
workforce and want all the 
same things their parents 
have, such as owning cars 
and homes. 

It’s crucial that Cape 
May continues to think of 
millennials as new busi-
nesses come and go, cater-
ing to the age range of those 
visiting. Millennials are 
starting to settle down and 

get married at earlier ages. 
Some millennials choose to 
have kids at a younger age 
than their parents’ genera-
tion.

For millennials who like 
to drink alcohol, the need 
is being met with the brew-
eries, distilleries and win-
eries. Coffee shops such 
as Coffee Tyme are hitting 
the mark, being run by 
millennials and catering 
to millennials. 

Owners of local shops 
run by millennials know 
how to market to their 
target audience. Any mil-
lennial who has a dream 
of owning a store in Cape 
May should not be scared 
off by the finances, be-
cause Jesse and Leigha 
Lambert show that perse-
verance works. 

Millennials who live in 
Cape May sacrifi ce easy 
access to big box stores, 
but with the Internet noth-
ing is more than a few 
days shipping away. In 
fact, millennials even en-

joy shopping local be-
cause the boutique stores 
carry unique products 
that aren’t easily available 
elsewhere.

Cape May is a National 
Historic Landmark City 
that offers so much rich 
history. There are people 
who might think millenni-
als will not enjoy learning 
the history of the town 
because they are selfish 
and entitled. With the right 
mindset and marketing, 
millennials can be inter-
ested in repeating history 
facts when posting a selfi e 
on Instagram. 

I urge anyone who be-
lieves stereotypes about 
millennials to sit down with 
a millennial and just talk to 
them (but don’t call us on 
our phones) and ask ques-
tions. Yes, I love a good 
iced coffee as much as the 
next millennial, but I don’t 
think my coffee addiction is 
the main problem keeping 
me from building up my 
savings.
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Rachel Shubin/Special to the STAR AND WAVE
Jesse and Leigha Lambert worked multiple jobs at once be-
fore opening their two successful coffee shops in Cape May.

Rachel Shubin/Special to the STAR AND WAVE
Tom and Kelsey Medvecky. Kelsey grew up in Cape May and 
the couple visited while they dated. Eventually they moved 
here because they love the beach lifestyle.


