
flooding. Whether we be-
lieve in sea level rise or 
not, it’s happening; now the 

only question is what is the 
rate that it’s happening?”

Participating in the study 
were Cape May, Cape May 
Point, North Wildwood, 

West Wildwood, Wildwood 
Crest, Ocean City, Upper 
Township, Sea Isle City, 
Avalon, Stone Harbor, Egg 
Harbor Township, Downe 
Township and Woodbridge 
Township.

The study focuses on 
flooding projections for the 
years 2030 and 2080. 

Pagliughi said since 
Hurricane Sandy in 2012, 
his office has administered 
about $24 million of miti-
gation grant money for all 
16 municipalities in the 
county to fund engineering 
studies and construction 
projects, as well as update 
hazard mitigation plans.

In 2016, the county Of-
fice of Emergency Manage-
ment put together a joint 
venture among five munici-
palities for the Flood Miti-
gation Assistance money 
that was used to help el-
evate 75 homes. 

Coastal Coalition Execu-
tive Director Tom Quirk 
said the non-profit group 
formed after Hurricane 
Sandy. 

“What we found is, if 
you’re on the Jersey shore, 
we flood and we flood very 
similarly whether you’re in 
Cape May or Woodbridge, 
which is in Middlesex 
Township. You’re just talk-
ing about which street and 
what time; it’s the same 
thing,” he said. 

The Coastal Coalition, 
which has members from 
38 municipalities and six 
counties, shares solutions 
to problems, Quirk said. He 
said representatives of the 
Army Corps and DEP at-
tend the group’s meetings 
and exchange ideas.
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WCFA is locally owned by the 501 (c)(3)  
non-profit Center for Community Arts in Cape May, NJ.  

Broadcasting to southern Cape May County, and streaming to the world at 

www.capemayradio.org

 

Care generously provided by: 

For information about becoming a patient,  
to volunteer, or to safely donate online: 
www.vimsj.org / 609-463-2846 

BOB NOEL AGENCY

CHARLES A. MEYERS PRIVATE FOUNDATION

MATT & TRICIA DEVER

RITA SAENZ

BOB & KATE DILOSSI

PRODUCE PLACEPRODUCE PLACEPRODUCE PLACEPRODUCE PLACE
3714 BAYSHORE ROAD AT TOWNBANK ROAD • NORTH CAPE MAY

609-889-9045
OPEN YEAR ROUND • SALE PRICES GOOD NOW THROUGH TUESDAY JULY 11th, 3PM

Gourmet Gourmet oror
Smoked TurkeySmoked Turkey

$5.99 lb.$5.99 lb.

Special
Special Special

Special
PLEASE CALL AHEAD FOR 
ALL LARGE HOAGIE AND 

BREAD ORDERS SO WE CAN 
SERVICE YOUR NEEDS

OPEN 7 DAYS A WEEK
FOR ALL YOUR RETAIL &

WHOLESALE NEEDS

Accepting
VISA • M/C

DEBIT CARDS
FAMILY FIRST 

CARDS

HOURS
MON.– SAT.
9AM–5PM
SUNDAY

9AM – 4PM

Domestic Ham.............$3.99 lb.
Mozzarella Cheese .......... $3.99 lb.
Ham Capacola .............$3.99 lb.
Peppered Ham ............$3.99 lb.
Liverwurst ...................$3.99 lb.
Chopped Ham .................. $4.99 lb.
Rotisserie Chicken .......... $4.99 lb.

Blueberries ..................$1.99 pt.
Red Peppers................. $1.59 lb.
Romaine ..................... $1.59 ea.
Green Seedless Grapes ....$1.59 lb.
Southern Peaches ........$1.59 lb.
Western Cherries ..........$1.99 lb.

MUENSTERMUENSTER
CHEESECHEESE

TURKEYSTURKEYS
Homestyle orHomestyle or
Honey MapleHoney Maple

CHICKENCHICKEN
Smoked orSmoked or
HomestyleHomestyle

Herrs & UtzHerrs & Utz
POTATOPOTATO
CHIPSCHIPS

EGGSEGGS
TURKEYTURKEY

$3.99$3.99  LB.LB.

$4.99 $4.99 LB.LB.

$11.99$11.99  LB.LB.
$4.99 LB. $4.99 LB.

FARM FRESH
OUR OWN

STORE COOKED

SPECIAL SPECIAL

Come and EnjoyCome and Enjoy
one of ourone of our

HOAGIESHOAGIES

$4.99 $4.99 lb.lb.

Best of Jersey Best of Jersey 
Shore 2023Shore 2023

XLARGE ............ $1.49
JUMBO .............. $2.49
X/JUMBO .......... $2.99
ORGANIC .......... $5.49

HARD BOILED 2PK .... 99¢
HARD BOILED 6PK . $2.69

Award WinningAward Winning

FDI-1916M-A © 2022 EDWARD D. JONES & CO., L.P. ALL RIGHTS RESERVED.  AECSPAD

> edwardjones.com | Member SIPC

Bank-issued,  

FDIC-insured

APY*

%

* Annual Percentage Yield (APY) effective 06/30/2023. CDs offered by Edward Jones are bank-issued and FDIC-insured up to $250,000 
(principal and interest accrued but not yet paid) per depositor, per insured depository institution, for each account ownership category. Please visit 
www.fdic.gov or contact your financial advisor for additional information. Subject to availability and price change. CD values are subject to interest 
rate risk such that when interest rates rise, the prices of CDs can decrease. If CDs are sold prior to maturity, the investor can lose principal value. 
FDIC insurance does not cover losses in market value. Early withdrawal may not be permitted. Yields quoted are net of all commissions. CDs 
require the distribution of interest and do not allow interest to compound. CDs offered through Edward Jones are issued by banks and thrifts 
nationwide. All CDs sold by Edward Jones are registered with the Depository Trust Corp. (DTC).

Allison K Kruse 
Financial Advisor

207 Bogden Blvd Suite J 
Millville, NJ 08332 
856-506-8914

5.20 6-month

A place to grow your money for a rainy day

*CODE VIOLATIONS SUBJECT TO PENALTY.

 
 
 

CAPE MAY HAS HAD A WATER CONSERVATION
ORDINANCE SINCE 1994. ALMOST ALL WATER IS
PROCESSED THROUGH DESALINATION.  

DID YOU KNOW?

MAY 15 - SEPT 15 
Outdoor watering of lawns, plants, and gardens is

prohibited 10:00am to 6:00pm; Watering is permitted
WEST of Madison Avenue on ODD numbered days and

EAST of Madison Avenue on EVEN numbered days;
Outdoor watering and car washing is prohibited on

Saturdays, Sundays, and Federal Holidays.
 
 
 
 
 
 
 
 

YEAR-ROUND
Washing sidewalks and driveways is prohibited except in

emergencies or with advance approval; All automatic irrigation
and sprinkler systems MUST have rain sensors or override

devices; Automatic shut-off nozzles must be used on ALL hoses.
 

For Enforcement of Code No. 1025-94, Questions & 
Water Conservation Suggestions:

meters are too cheap,” 
Grabar said. “If you were 
to evaluate the city of Cape 
May as a whole, there prob-
ably is enough space on the 
curb for everyone to have a 
parking space. Of course, 
there often isn’t enough 
space within 200 feet of the 
restaurant that everyone is 
trying to go that particular 
night.”

He said a parking analyst 
would probably suggest the 
city price prime parking 
spots at a rate high enough 
to ensure the spaces are al-
ways available.

“You give people es-
sentially a choice. You say 
there’s high-priced park-
ing here, it’s very conve-
nient but it’s going to cost 
more and if you prefer to 
park for free and walk a 
little farther to your desti-
nation, then you ought to go 
over here,” Grabar said.

From a political stand-
point, the city may be re-
luctant to raise parking 
meter rates beyond “what 
feels reasonable for lo-
cals,” given the city has a 
two-tiered market, he said. 

Alternatives such as shut-
tles and “super-safe and 
protected bike lanes” need 
to be provided to get driv-
ers to park away from the 
center of town.

“You make very clear to 
people they should not ex-
pect to find parking direct-
ly in front of their destina-
tion,” Grabar said. 

He said much of the traf-
fic congestion is caused 
by people fighting for the 
same parking space; when 
they don’t find one, they 
drive around in concentric 
circles.

“If you make clear to 
people that the center of 
that spiral is not acces-
sible, then you expand the 
zone of search,” Grabar 
said.

Higher meter rates do 
not necessarily need to 
price out working-class 
people in favor of higher-
income tourists who are 
willing to pay more for 
parking, he said. The key 
is to change the way people 
get to the city.

Grabar said one solution 
is to encourage families to 
carpool while discouraging 
each family member to ar-

rive in their own vehicle.
Beachgoers like to park 

as close as possible to 
their destination to unload 
chairs, umbrellas and cool-
ers. 

“Parking has to become 
kind of inconvenient and 
expensive for people to 
consider alternatives,” 
Grabar said. 

He said local merchants 
may object to higher park-
ing rates but having park-
ing available is crucial to 
their business. Grabar said 
employees taking up park-
ing spaces led to the inven-
tion of the parking meter in 
the 1930s.

The bright side of a park-
ing problem is it indicates 
a city “has a lot going for 
it,” he said. 

Having more parking 
spaces sometimes creates a 
need for additional parking 
spaces because it encour-
ages more people to drive 
to a city, Grabar. The aver-
age cost per space to con-
struct a parking garage is 
$27,000, he said.

His book, “Paved Para-
dise: How Parking Ex-
plains the World,” is avail-
able at Amazon.
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